AMB336 International Marketing 					Assignment One					Criteria Sheet – Case Study 

Name & Student no. ________________________________ 	Tutorial no. ______________	Word count ____________ 
		Grade
	7
	6
	5
	4
	Fail

	Mark
	15-12.75
	12.74-11.25
	11.24-9.75
	9.74-7.5
	7.49-0

	Analysis [KS 1.1] – Demonstrate and apply integrated discipline (including technical) knowledge across the broad field of Business with depth in one or more core business.

	Understanding environmental and ethical issues. Underpinned by ethical concepts in relation to the context/15

	A clear understanding of the case study. Identification of key issues in the case study & related to country context. Key issues are based on international marketing ethics concepts. Supported by high-level literature research. 
	[bookmark: _GoBack]An understanding of the case study. Identification of key issues in the case study & related to country context. Key issues are based on international marketing ethics concepts. Supported by literature. 
	An understanding of the case study. Identification of main issues in the case study & related to country context. Main issues are based on international marketing ethics concepts. Supported by literature. 
	An understanding of the case study. Identification of some issues in the case study & related to country context. Some issues are based on international marketing ethics concepts. Some support by literature.
	A failure to mention some issues related to international marketing and ethics. A failure to understand the issues pertinent to the background of the case study, or they are not related to country and or consumer context. Scant use of literature when outlining case study issues. Word limit exceeded.  

	Demonstrates knowledge of relevant social/ cultural and consumer behaviour considerations/15

	Analysis is logical. A sequenced identification of key issues are justified by solid persuasive argument & related to the consumer and country context. Analysis related to international ethics takes into account not just a singular viewpoint of an argument. Argument is well support by a quality international marketing related ethics theoretical platform 
	Analysis is logical whereby a sequenced identification of key issues are justified by solid argument & related to consumer and country context. Analysis takes into account not just a singular viewpoint. Argument is well support by international marketing related ethics literature
	Analysis is logical whereby key issues are justified & related to consumer and country context. Analysis takes into account not just a singular viewpoint. Argument is well support by international marketing related ethics literature
	Analysis is logical whereby key issues are highlighted & related to consumer and country context. Argument is supported by some international marketing related ethics literature

	Fails to give a logical analysis. Key issues are not justified & or not related to consumer and country context. Argument is not support by literature. Word limit exceeded.


	Evaluation [HO 2.1] – Investigate real world business issues and situations through the effective analysis, evaluation and synthesis of theory and practice.

	Mark
	20-17
	16.9-15
	14.9-13
	12.9-10
	9.9-0

	Ability to recommend and justify international marketing action in the given case /20

	Well thought out evaluation of solution. Solution is based on solid marketing argument and an international marketing related platform & linked to consumer and country context. Research from quality literature supports the solutions. 
	Evaluation of solution and a solution is given based on solid marketing argument and an international marketing related platform & linked to consumer and country context.  Research from quality literature supports the solutions presented. 
	Evaluation of solution and a solution is given based on a theoretical platform & linked to consumer and country context.  Research from international marketing related literature supports the solutions presented. 

	Evaluation of solution and a solution is given & linked to consumer and country context. Research from international marketing related literature supports the solutions presented.

	Evaluation of solution is limited and or solution is not given. Not directly related to consumer and or country context. Little to no support from the literature is given. Word limit exceeded.

	/50

	Student capabilities: Have a Social and Ethical Understanding: [SE 5.1] Apply ethical reasoning, standards or codes of practice relevant to the discipline and make decisions that are informed by social and cultural understanding

	Grade:
	7= 50 to 42.5
	6= 42.4 to 37.5
	5= 37.4 to 32.5
	4= 32.4 to 25
	Fail= 24.9 to 0



